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VIviX

The World’s Best
Cellular Anti-Aging Supplement”
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WOULD YOU LIKE TO LIVE A LONGER, HEALTHIER LIFE?
ISN'T THAT EVERYONE'S DREAM?

Exploring longevity is truly the ultimate scientific quest, and researchers are spending
billions of dollars to help us feel younger and live longer. In laboratories around

the world, researchers are attempting to learn how to slow down the aging clock.
According to a 2006 study by University of Chicago economists, American life spans
increased by 30 years during the 20" century. This improved longevity could be worth
more than $1.2 million to each of us. Emerging laboratory research reveals that
polyphenols—such as those found in red wine—may be able to influence the cellular
aging process in a positive way.

A REVOLUTIONARY BREAKTHROUGH IN CELLULAR ANTI-AGING"

Developed after years of research by Shaklee Corporation, the number one natural
nutrition company in the U.S., Vivix Cellular Anti-Aging Tonic is a breakthrough dietary
supplement in the fight against cellular aging. In laboratory studies, Vivix ingredients
have been shown to impact the four key mechanisms of cellular aging.”

Just one teaspoon a day delivers the equivalent amount of resveratrol found in
100 glasses of red wine, and Vivix ingredients are 10X more powerful in slowing a key

mechanism of aging than resveratrol alone.”

The Shaklee
Difference

Fights Cellular Aging—
and More!*

ALWAYS SAFE

v Over 2,000 safety and quality tests were
conducted during the development of Vivix.

v All natural. No artificial flavors,
sweeteners, or colors.

v Bisphenol-A-free packaging.

ALWAYS WORKS

v 3,000 glasses of red wine: A 30-day
supply of Vivix delivers the equivalent
amount of resveratrol found in 3,000 glasses
of red wine.

v Over 2,500 publications: Just one of the
ingredients in Vivix has been referenced in
over 2,500 research publications, including
multiple studies conducted by Harvard
University, NIH, and the National Cancer
Institute.

v Inlaboratory studies, Vivix ingredients
have been shown to impact the four
key mechanisms of cellular aging*:

e Protect and repair cellular DNA
e Positively impact genetic regulators
® Promote mitochondrial biogenesis
e Slow AGE protein formation

v Also supports*:

e Heart, brain, cardiovascular,
and joint health

e Enhanced immunity function

v’ 10X more powerful: Vivix ingredients are
10X more powerful than resveratrol alone
in slowing a key mechanism of aging—AGE
protein formation*

v Patent pending, exclusive to Shaklee

ALWAYS GREEN
v Recyclable packaging
v Soy-based inks

v No animal testing

*These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure, or prevent any disease.




Save Money with Shaklee

HOW MUCH WQOULD YOU NEED TO SPEND EACH DAY
TO DELIVER THE KEY INGREDIENTS IN VIVIX?

$330=%x100 $550=4 x22

For $330, you could buy 100 glasses of red wine For $5.50, you could swallow 22 capsules of a
to give you the equivalent amount of . resveratrol and a muscadine supplement and still not
resveratrol found in 1 teaspoon of Vivix. . getall the key ingredients found in 1 teaspoon of Vivix.

1 teaspoon of Vivix

For $283T you can get all

the cellular anti-aging benefits in
the key ingredients found in

1 serving of Vivix—
AND support joint, heart, brain,

cardiovascular, and immune health.”

All for about the same price as

a fancy cup of coffee.

tBased on Shaklee Member price for Vivix
¥Based on laboratory studies
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‘ *These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure, or prevent any disease. ‘

100% Shaklee Guarantee. \We stand behind each and every one of our

C\/ l \/ l X) products. The ingredients, purity, safety, and performance of all our Nutrition,
. Healthy Home, and Personal Care Products are 100% guaranteed.

CELLULAR ANTI-AGING TONIC*
DIETARY SUPPLEMENT
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