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937-779-0046 

  

Get Your Shaklee Products Go Here: 

http://www.shaklee.net/mimc/  

  

  

Introducing Shakleebaby™ and Shakleekids™  

 

Introducing Shakleebaby™ - Always Safe. Always Gentle. Always Healthy. 

Open Order 5/1 

Babies are the most precious gifts in the world. Keep yours happy and healthy with 

Shakleebaby. Safe, pure, and natural, our pediatrician tested baby care products are 

formulated to keep your little one's bottoms soft, itty-bitty toes clean, and growing 

body healthy. 



 

Gentle Wash  

Clean, fresh baby. This extra gentle wash is made with organic 

chamomile and lavender, pH balanced and sensitivity tested to 

shower even the most tender skin with love. 99% Natural; 76% 

Organic. 

 

#30108  http://www.shaklee.net/mimc/  

 

Soothing Lotion 

   

So soft. Organic sunflower seed oil and shea butter moisturize, 

and organic chamomile and lavender soothe. 99% Natural; 87% 

Organic. 

 

#30106   http://www.shaklee.net/mimc/  

 

Diaper Rash Cream 

   

Naturally soothing. Zinc Oxide protects baby's delicate skin 

from wetness, keeping skin healthy and dry, and helps heal 

diaper rash. Organic and natural oils keep skin hydrated and 

smooth while chamomile, aloe, and calendula extracts soothe. 

99% Natural. 78% Organic. 

 

#30109   http://www.shaklee.net/mimc/  

 

Massage Oil 
   

Perfect for massaging baby or moisturizing after a bath. With 

organic sunflower oil, lavender, and chamomile to moisturize 

and smooth. 99% Natural, 99% Organic. 

 

#30107   http://www.shaklee.net/mimc/  



 

Multivitamin & Multimineral Powder 

   

One of the most comprehensive infant-toddler supplements 

available, it contains prebiotics to help promote a healthy 

immune system and bundles of vitamin D to support strong 

bones and teeth. Star-K Certified. * 

 

#20057   http://www.shaklee.net/mimc/  

* These statements have not been evaluated by the Food and Drug Administration. These 

products are not intended to diagnose, treat, cure, or prevent any disease. 

  

Introducing Shakleekids™ - Supersmart. Supersafe. Supernutritious. 

Open Order 5/1 

Behold the powers of Shakleekids Mighty Smart and Incredivites! These dietary 

supplements are made with supersafe ingredients that bring out the best in kids, like 
rad vision, smart noggins, and a rockin immune system. * 

Incredivites™  

Shakleekids Incredivites is the first kids chewable 

multivitamin in the U.S. with lactoferrin, a protein that helps 

busy bodies' immune systems stay supercharged. Packed with 

23 essential nutrients, it's one of the most comprehensive 

supplements available - with 600IU of vitamin D to support 

strong bones and teeth, and 100% of the daily value for 

vitamins C and E per serving. * 

 

#20002   http://www.shaklee.net/mimc/  
 



Note: Vita-Lea® Ocean Wonders™ will continue to be available. 

Mighty Smart™ 

   

Shakleekids Mighty Smart is scientifically formulated with a 

power-packed blast of ultra-pure DHA. Essential for early 

brain development, this omega-3 fatty acid has been shown to 

support mighty memory, mad concentration, and fierce mind 

skills. Star-K Certified. 

 

#20058   http://www.shaklee.net/mimc/  

 

 

 



                                           
Trademark Usage Brief 

Shaklee® Trademarks, Trade Names, and Copyrights 
– Guidelines for Usage – 

 
 
The Shaklee name, logo, and other trademarks, such as AirSource® and BestWater®, are important intellectual 
property assets. Therefore, it is important for Shaklee to protect its name and trademarks from improper use. 
Please familiarize yourself with this document and keep it for future reference.  
 
Shaklee is providing the following guidelines for the use of its name and logo by its own Distributors (you!). 
Please note: You must read these guidelines before downloading the logo art files that are linked to this 
document.  
 
Section One explains the Advertising and Recruiting Guidelines for various media outlets for those wishing to 
create their own advertisements.  
 
Section Two covers the Graphics Standards for all Shaklee logo use. Read this section thoroughly before you 
download the approved Shaklee Independent Distributor logos to promote your business. You will also find print-
ready graphics for download that you may use yourself or supply to a professional printer in order to print your 
own business materials or create advertising to grow and promote your business.  
 
Misusing any Shaklee trademark is grounds for one or more remedies specified in the Shaklee P&R, including 
termination of a Shaklee Distributorship for breach of contract. If you are unsure about the correct way to use any 
Shaklee logo or trademark, contact Field Support at 1-925-734-3636, by e-mail via the Member Center at 
http://www.shaklee.net/members/supContact, or write to Shaklee U.S., Inc., 4747 Willow Road, Pleasanton, CA 
94588, Attention: Field Support.  

 

Downloadable Logos:  
 

• AirSource Independent Distributor Logo (Color) - .eps format* (199k)  
• AirSource Independent Distributor Logo (Color) - .jpg format (167k)  
• AirSource Independent Distributor Logo (Color) - .pdf format (86k)  
• AirSource Independent Distributor Logo (B&W) - .eps format* (200k)  
• AirSource Independent Distributor Logo (B&W) - .jpg format (187k)  

 
• Enfuselle Logo (B&W) - .jpg format (60K)  

 
• Minerelles Logo (B&W) - .jpg format (60K)  
• Minerelles Logo (B&W) - .eps format* (226K)  
 
• Shaklee Independent Distributor Logo (B&W) - .jpg format (47k)  
• Shaklee Independent Distributor Logo (Color) - .jpg format (80k)  
• Shaklee Independent Distributor Logo (Color) - .eps format* (266k)  
 

 
These graphics files are presented in various formats for your ease of use. Click on a link above to download the 
file.  NOTE: Be sure you are connected to the Internet before attempting to download.  
 
*Encapsulated PostScript format is the standard format for use by professional printers for printing high-resolution 
documents. When saving this file type, be sure your computer preserves the .eps file extension; some computers 
will automatically try to convert the extension to .ps (which will not work).  
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http://www.shaklee.net/pws/images/AirSource_logo/AirSource_ID_color_Logo.eps
http://www.shaklee.net/pws/images/AirSource_logo/AirSource_ID_color_Logo.jpg
http://www.shaklee.net/pws/images/AirSource_logo/AirSource_ID_color_Logo.pdf
http://www.shaklee.net/pws/images/AirSource_logo/AirSource_ID_BW_Logo.eps
http://www.shaklee.net/pws/images/AirSource_logo/AirSource_ID_BW_Logo.jpg
http://www.shaklee.net/pws/images/members/EnfuselleLogo.jpg
http://www.shaklee.net/pws/images/members/MinerellesLogo.jpg
http://www.shaklee.net/pws/images/members/MinerellesLogo.eps
http://www.shaklee.net/pws/images/Shaklee_logo/ShakleeIDLogoBlkNoTag.jpg
http://www.shaklee.net/pws/images/Shaklee_logo/ShakleeIDLogoColor.jpg
http://www.shaklee.net/pws/images/Shaklee_logo/ShakleeIDLogoColor.eps
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SECTION ONE — Advertising and Recruiting Guidelines  
 
Advertising is an important element of any successful business. As a Shaklee Independent Distributor, you have the 
responsibility to ensure that your advertising complies with the ethical business practices and guidelines established by 
Shaklee. You must not represent any ads you place, including Shaklee authorized ads, as being placed by Shaklee 
Corporation or any of its divisions or subsidiaries.  
 
Click a link below to see guidelines for:  
 

• Recruitment Advertising  
• Product Advertising  
• Catalog Advertising  
• Using Shaklee Copyrighted Material  
• Electronic Media  
• Radio and TV Ads  
• Computer Advertising  
• Telephone Directory Advertising  

 
 
Recruitment Advertising  
 
You are free to produce your own recruitment ads, as long as you:  
• Don’t imply that the Shaklee Opportunity involves a salaried position; offers employment with Shaklee Corporation; or 

guarantees a stated income, profit, or benefit. You may not use the Shaklee name in the body of the ad. You may, however, 
use the words “Shaklee Independent Distributor” in conjunction with your name. 

• Don’t misrepresent the Shaklee Compensation Plan or income potential.  
• You may place a blind ad as indicated in the authorized ads below. However, if you do choose to identify 

yourself, you must state that you are a Shaklee Independent Distributor and provide your phone number, town, 
city, or area. No commercial address may be listed unless it is that of an authorized Shaklee Training Center.  

• Remember that if you create your own ad, you are responsible for ensuring that it is not unlawful or misleading.  
  
 
Product Advertising  
 
Shaklee Independent Distributors may advertise in magazines and newspapers.  
• Only ads prepared by Shaklee Corporation may carry Shaklee trade names, trademarks, service marks, or 

copyrighted material. (You may, however, use “Shaklee Independent Distributor” and the Shaklee Independent 
Distributor logo in ads you prepare.) Authorized Shaklee product ads appear from time to time in authorized 
Shaklee publications.  

• If you use an authorized ad provided by Shaklee, you must run it without alterations of any kind. Your name (or 
DBA), phone number, town, city, or area may be added if desired. No commercial address may be used unless 
it is that of an authorized Shaklee Training Center.  

• Shaklee does not restrict blind ads (i.e., ads that use your name but not the Shaklee trade name, trademarks, 
service marks, product names, or copyrighted materials), but they must be accurate, may not make any 
unauthorized or misleading product claims, and may not misrepresent the Compensation Plan.  

• You must not represent any ads you place (including Shaklee authorized ads) as being placed by Shaklee 
Corporation or any of its subsidiaries or divisions. Remember that if you vary from authorized Shaklee ads and 
create your own ad, you are responsible for ensuring that it is not unlawful or misleading.  

 
 
Catalog Advertising  
 
Shaklee Independent Distributors may not advertise in a catalog if Shaklee products are commingled with the 
products of other direct-selling companies, or if a single retail outlet produces the catalog. They may advertise in a 

-2- 
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catalog that features advertisements for other, non-direct-selling company products if the Shaklee Independent 
Distributor has each customer responding to the ad agree to a disclaimer that states that the customer is not a 
Shaklee Independent Distributor in another group.  

 
 
Using Shaklee Copyrighted Material  
 
You may reproduce Shaklee copyrighted material only when permission is specifically granted on the material, or 
if a written notice accompanies the material from Shaklee specifically granting you permission to reproduce it. 
Copyrighted material must be reproduced without alterations of any kind.  
All copies of any copyrighted material you reproduce with permission must also include the copyright notice that 
appears on the original (for example, �2002 Shaklee Corporation).  

 
 
Electronic Media  
 
Shaklee is a multilevel marketing company deliberately organized with its Independent Distributors serving as its 
marketing and distribution arm. Person-to-person contact remains the foundation of this business. To protect that 
relationship, and to distinguish a Shaklee business from a retail environment, the Company has established a 
moratorium on all forms of advertising in electronic media, including the Internet. The moratorium is effective until 
further notice.  
 
 
 
Radio and TV Ads  
 
Advertising on radio and television, including infomercials, is not permitted.  
 

 
 
Computer Advertising 
 
Computer advertising is not permitted. This includes listings on computer bulletin boards (e.g., CompuServe, 
Internet, etc.), electronic shopping malls, electronic kiosks, and the like.  
 

 
 
Telephone Directory Advertising  
Shaklee Independent Distributors may use the following guidelines to list themselves in telephone, or similar, 
directories. With the deregulation of the telephone industry, the number of directory publishers has expanded. In 
selecting a directory, consider such things as the total number of households covered, geographical coverage, 
rates, and special offers. Most importantly, consider which directory you and your neighbors use most often, as 
households receiving more than one directory usually don’t keep all of them.  
 

• White Pages You may list yourself alphabetically according to your surname or DBA. If your directory 
permits, you may precede or follow your name listing with one of these phrases: “Shaklee Independent 
Distributor,” “Shaklee BestWater

 
Distributor,” “Shaklee Authorized Distributor,” or “Shaklee Products 

Distributor.” You may not use the phrase “Shaklee Dealer” or “Shaklee Independent Dealer.”  
 
• Yellow Pages If you have a business phone as part of your Shaklee business, you get a free alphabetical 

in-column listing in the Yellow Pages (in addition to your White Pages listing) under the heading you select. 
You may begin or follow your name listing with the phrase “Shaklee Independent Distributor,” “Shaklee 
Authorized Distributor,” or “Shaklee BestWater

 
Distributor.”  
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• You may also choose to place a display ad in the Yellow Pages. Display ads are an option but are not 
free. Costs vary from area to area, according to the size of population covered by the directory. Your 
Yellow Pages Directory consultant can assist you in selecting appropriate headings and will provide 
information on costs, deadlines, and payment terms. (Look under “Yellow Pages” in the White Pages of 
your directory.) Charges incurred are normally billed monthly as part of your telephone statement. (Ask 
your Yellow Pages representative for details.) Yellow Pages display ads must follow the guidelines 
established in this document for recruitment and product advertising  

 
• Yellow Pages advertising may be bold-faced or printed in color at an extra charge.  

 
• Your Yellow Pages display ad may carry the Shaklee Independent Distributor logo. Copies of this logo, 

and guidelines for its use, are available for download below. If this logo is printed in color, you must use 
Shaklee Blue (Pantone 286 Blue) on top and Shaklee Green (Pantone 361 Green) on the bottom. Use 
Shaklee Blue (Pantone 3015) for the AirSource

  
logo. In the event that these exact colors are not 

available in your directory, you should reproduce the logo in black or print as reverse (white) type out of 
a colored background. See the Independent Distributor Logo Guidelines for more information on the 
usage and placement of the logo.  

 
 
 
 
SECTION TWO – Graphic Standards  
 
Shaklee Independent Distributor Logo Usage Guidelines  
 
The Shaklee Independent Distributor logo is a trademarked representation of the company, our products, and our 
philosophy. When using this logo in printed materials, you must follow these explicit guidelines designed to 
preserve the distinctiveness of the logo and ensure its proper usage. Variations from the approved versions 
described below weaken the symbol’s uniqueness and the company’s ability to protect the logo from a legal 
standpoint. The text below discusses the three versions of the Shaklee Independent Distributor and the AirSource 
Independent Distributor logo and how they should be used.  
 
Downloadable Logos:  
 

• AirSource Independent Distributor Logo (Color) - .eps format* (199k)  
• AirSource Independent Distributor Logo (Color) - .jpg format (167k)  
• AirSource Independent Distributor Logo (Color) - .pdf format (86k)  
• AirSource Independent Distributor Logo (B&W) - .eps format* (200k)  
• AirSource Independent Distributor Logo (B&W) - .jpg format (187k)  

 
• Enfuselle Logo (B&W) - .jpg format (60K)  

 
• Minerelles Logo (B&W) - .jpg format (60K)  
• Minerelles Logo (B&W) - .eps format* (226K)  
 
• Shaklee Independent Distributor Logo (B&W) - .jpg format (47k)  
• Shaklee Independent Distributor Logo (Color) - .jpg format (80k)  
• Shaklee Independent Distributor Logo (Color) - .eps format* (266k)  

 
 
Shaklee Independent Distributor Logo  
Elements of the Shaklee Independent Distributor Logo: The foundation of the Shaklee Independent Distributor 
logo is the Shaklee corporate logo, which can only be used by the Shaklee Corporation. The Independent 
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http://www.shaklee.net/pws/images/AirSource_logo/AirSource_ID_color_Logo.eps
http://www.shaklee.net/pws/images/AirSource_logo/AirSource_ID_color_Logo.jpg
http://www.shaklee.net/pws/images/AirSource_logo/AirSource_ID_color_Logo.pdf
http://www.shaklee.net/pws/images/AirSource_logo/AirSource_ID_BW_Logo.eps
http://www.shaklee.net/pws/images/AirSource_logo/AirSource_ID_BW_Logo.jpg
http://www.shaklee.net/pws/images/members/EnfuselleLogo.jpg
http://www.shaklee.net/pws/images/members/MinerellesLogo.jpg
http://www.shaklee.net/pws/images/members/MinerellesLogo.eps
http://www.shaklee.net/pws/images/Shaklee_logo/ShakleeIDLogoBlkNoTag.jpg
http://www.shaklee.net/pws/images/Shaklee_logo/ShakleeIDLogoColor.jpg
http://www.shaklee.net/pws/images/Shaklee_logo/ShakleeIDLogoColor.eps
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Distributor logo consists of (1) the two-color leaf icon with the ™ mark, (2) the word “Shaklee” with the registration 
mark, (3) the tagline “Creating Healthier Lives” with the ™ mark, (4) a green line, and (5) the words “Independent 
Distributor.”  
 
The leaf icon is symbolic of the Shaklee Difference. Shaklee products combine the best of nature and science to 
produce the best possible products. The overlapping area shows how these two elements “science and nature” 
are inextricably linked. This icon always displays the trademark symbol.  
 
The tagline “Creating Healthier Lives” connotes the Shaklee philosophy of building a healthier, more rewarding 
lifestyle for yourself and others. It is an integral part of the Shaklee logo and also requires the trademark symbol.  
The words “Independent Distributor” are required to appear with the Shaklee logo whenever used by Shaklee 
Independent Distributors in their communications regarding the sale and promotion of Shaklee products.  
 

 
 
Shaklee Colors  
The Shaklee brand colors symbolize the nature (represented by green) and science (represented by blue) of our 
products. You may reproduce the entire logo in one or two colors as follows:  
 

 
 
Two-color — Pantone (PMS) 286 Blue is used for “Shaklee,” the tagline “Creating Healthier Lives,” the top 
element of the leaf symbol, and the words “Independent Distributor.” PMS 361 Green is used to create the bottom 
part of the leaf symbol and the line dividing the tagline from the words “Independent Distributor.” The overlapping 
area in the leaf icon is 100% PMS 361 (green) with a 30% PMS 286 (blue) overprint or C = 100, M = 0, Y = 5-, K 
= 20, to create the overlapping piece in four-color production.  
 
One-color — Black or standard Shaklee blue (Pantone 286 Blue) is the only approved printer’s-ink formula you 
may use. The lower piece of the leaf symbol is screened at 45%, and the overlapping section is screened at 65%.  
 
Reversed — Black, white, or standard Shaklee blue (Pantone 286 Blue) is the only approved printer’s-ink formula 
you may use. Because the one-color version of the reversed Shaklee Independent Distributor logo better depicts 
the overlapping of the pieces of the leaf, the reversed logo must only be used in situations where the tones within 
the leaf create confusion or are impossible to re-create.  
 
Approved Shaklee Logo Variations  
Use only these approved versions of the symbol or logo reproduced in one or two colors as provided by Shaklee.  
 
The standard Shaklee Independent Distributor logo consists of the two-color leaf symbol and the word “Shaklee” 
situated side by side on top of the tagline “Creating Healthier Lives,” a green horizontal line, and finally the words 
“Independent Distributor.”  

-5- 
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The vertical Shaklee Independent Distributor logo, a different arrangement of the same elements, stacks the leaf 
icon and the word “Shaklee” for a slimmer identity. This version is only to be used in situations that prohibit using 
the standard logo at its minimum size with its required surrounding empty space.  

 
 
The condensed Shaklee Independent Distributor logo is to be used only in situations where space is too 
constrained for either of the other versions, or where the tagline text is illegible. This variation is consistent with 
the standard logo, but excludes the tagline.  

 
 
Typefaces  
Shaklee recognizes Arial and Times New Roman as the acceptable standard font styles approved for use in 
documents using this or any other Shaklee logo.  
 
 Times New Roman  Arial 
 
 
Placement  
In every use of any Shaklee Independent Distributor logo, give it as much room as possible. In tight situations, the 
empty space around the logo is equal to the logo’s height. The standard Shaklee Independent Distributor logo 
should never appear smaller than one inch in width.  
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Don’ts  
 
Do not scale the logo or its components without maintaining proportions.  
 

 
 
Do not use in a headline or as a word in a sentence.  
 

 
 
Do not associate words or visual elements with the symbol in ways that make them appear to be part of the 
symbol.  
 

 
 
Do not outline the logo.  
 

 
 
 
Do not use poor or incorrect reproductions.  
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Do not use logo on any background that competes with the logo.  
 

 
 
 
AirSource® Independent Distributor Logo Usage Guidelines 
  
There is one main corporate symbol, or logo, used to identify AirSource: the AirSource logo. This logo is a 
registered trademark of Shaklee Corporation. However, we have developed an AirSource Independent Distributor 
logo that may be used by AirSource Distributors according to governing rules (below).  
 
The following graphic standards contain technical terms that you may not be familiar with. Don’t worry — just 
show this to the printer or reproduction specialist you are using. They will know what it means.  
 
If you are unsure about the correct way to use any AirSource logo or trademark, contact Field Support at 1-925-
734-3636, by e-mail via the Member Center at http://www.shaklee.net/members/supContact, or write to Shaklee 
U.S., Inc., 4747 Willow Road, Pleasanton, CA 94588, Attention: Field Support.  
 
Here are some fundamental Do’s and Don’ts for using the AirSource trademarks and Independent Distributor 
logo.  
 
Do:  

• Use only the approved version of the AirSource Independent Distributor logo and other trademarks. Clear 
and accurate reproduction is a must. Reproduce only from authorized black-and-white or color art.  

 – You may print the logo in black if you are using only one color, but standard AirSource blue is   
    preferable to maintain consistency.  

• Specify the standard color, Pantone 3015, for color printing based on printer’s-ink formulas.  
• Use the standard typography style, Arial, for any wording that will be closely associated with or situated 

nearby the logo, such as your name or the name of your Distributorship. You may use any other lettering 
styles for the rest of your printed piece.  

 
Don’t:  

• Change the shape of the logo or its components in any way. Variations weaken the symbol’s uniqueness 
and its legal protectability.  

• Add distracting visual elements within the logo, whether pictures or words.  
• Associate words or visual elements with the logo in ways that make them appear to be part of the symbol or 

make the symbol read as part of a sentence or phrase.  
• Accept poor or incorrect reproductions. Always use the original art provided by AirSource for reproduction, 

and insist on quality in sharpness, shape, and color from your supplier.  
 
 
 

 

http://www.shaklee.net/members/supContact
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